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EXECUTIVE SUMMARY

Cultural and crea ve sectors are comprised of all sectors whose ac vi es 
are based on cultural values, or other ar s c individual or collec ve 
crea ve expressions and are defined in the legal basis of the Crea ve 
Europe Programme. Cultural and crea ve industries, on the other hand, 
entail a focus on the further stages of the value chain - including the 
produc on and dissemina on stages of industrial and manufacturing 
opera ons. Cultural and crea ve sectors are important for ensuring the 
con nued development of socie es and are at the heart of the crea ve 
economy.

Coronavirus (Covid-19) crisis has played a cri cal role for cultural and 
crea ve sectors which have seen a sudden loss of revenue. Professionals 
working in the sector as freelancers as well as small and micro firms have 
been among those most affected.

Nevertheless, new interes ng opportuni es are also emerging for the 
Cultural & Crea ve Sectors:

• Digital access is quickly escala ng and will be key part of the “new 
normal”. Furthermore, this massive digitaliza on of the cultural and 
crea ve economy could create new forms of experience and 
dissemina on with market poten al. Emerging technologies, such as 
augmented reality, are becoming more prominent and there could be 
stronger integra on between cultural and crea ve industries as well as 
cultural ins tu ons. 

• On the other hand, the Covid-19 crisis has revealed the crucial role of 
culture in promo ng social cohesion and psychological wellbeing. This 
is giving cultural producers new possibili es to explore culture’s poten al 
for social (and health) impact that could result in new market 
opportuni es and define new professional needs. 

• Culture and crea vity can be used to achieve the goals for the United 
Na ons Agenda 2030 and contribute to the European Green Deal. The 
la er is the European Union’s new growth strategy, aiming to “transform 
the EU into a fair and prosperous society, with a modern, 
resource-efficient and compe ve economy where there are no net 
emissions of greenhouse gases in 2050 and where economic growth is 
decoupled from resource use”. The European Green Deal complies with 
the United Na ons 2030 Agenda and the Sustainable Development Goals 
(SDGs). It aims to put sustainability and the wellbeing of ci zens at the 
centre of economic policy, and the SDGs at the heart of the EU’s 
policymaking and ac on.



Today, more than ever, the importance of culture and crea vity for 
society is clear. Cultural aspects, including ac ve par cipa on in 
cultural life, the development of individual and collec ve cultural 
freedoms, the protec on of tangible and intangible cultural 
heritage, and the protec on and promo on of various cultural 
expressions, are central components in human development. They 
can also have posi ve effects in other areas of sustainable 
development. The preamble to the United Na ons 2030 Agenda 
for Sustainable Development states: "We recognize the natural 
and cultural diversity of the world, and also that all cultures and 
civiliza ons can contribute to sustainable development and play a 
crucial role in facilita ng it".
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CONTEXT OR SCOPE OF THE PROBLEM

While none of the 17 Sustainable Development Goals (SDGs) focus 
exclusively on culture, the Global Agenda on Sustainable Development 
2030 includes several explicit references to cultural aspects. The following 
can be highlighted:

• Target 4.7 refers to the objec ve of ensuring that all students acquire 
the knowledge and skills necessary to promote sustainable development, 
including through educa on for global ci zenship and the apprecia on of 
cultural diversity and the contribu on of culture to sustainable 
development.

• Target 8.3 addresses the promo on of development-oriented policies 
that support produc ve ac vi es, as well as crea vity and innova on, 
among others.

• Targets 8.9 and 12.b refer to promo ng sustainable tourism, also 
through culture and local products and the need to develop adequate 
instruments for this purpose.

• Target 11.4 highlights the need to redouble efforts to protect and 
safeguard the world's cultural and natural heritage.

Culture and crea vity can be applied to goal 16, promo ng peaceful and 
inclusive socie es for sustainable development, providing access to 
jus ce for all and building effec ve, responsible and inclusive ins tu ons 
at all levels.

Why is culture important for reaching goal 16?

• Because ci zens must be able to par cipate in the co-design, 
implementa on and evalua on of cultural policies and programs.

• Because cultural facili es, par cularly libraries and knowledge centres, 
should promote access to informa on on ini a ves for sustainable 
development.
• Because strategies that aim to reduce violence and promote peace 
derived from the stresses of sustainable development must include a 
cultural component.
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There is a need for policy ac on to emphasize the importance of culture 
through the exchange of policies, research projects and best prac ces 
focused on the importance of culture in the achievement of the Agenda 
2030 and to reach the European Green Deal targets. 

Among these new opportuni es for the cultural and crea ve sector we 
find examples to strengthen resilience and adap ve capacity in countries, 
incorpora ng measures into all policies and strategies, and improve 
educa on, awareness-raising and capacity. 

An example from InterregMED Programme is a pilot project Chebec which 
tackles challenge of cultural and crea ve industries in the Mediterranean 
region. The project supports these industries by helping them access new 
markers while keeping their own iden ty. Already before the pandemic 
hit the Mediterranean region, Chebec has provided training ac vi es 
and advisory services in different regions with the aim of offering 
opportuni es to local cultural and crea ve industries to create foreign 
markets. In addi onal, the project has created “innova on vouchers” as 
addi onal support for development of joint ini a ves and 
interna onaliza on. 

More informa on on the project and innova on vouchers: 
h ps://chebec.interreg-med.eu/news-events/news/detail/actualites/inno
va on-vouchers/

Another example of “Baie Saint Paul: City of art and heritage” shows the 
possibility to integrate cultural factors related to the preserva on of 
terrestrial ecosystems, including relevant local and tradi onal knowledge, 
in the design, implementa on, and evalua on of policies and programs. 
The city has adopted an agenda 21 that brings together the four pillars of 
sustainable development, including understanding the links between 
cultural vitality and environmental preserva on. 
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What territories can do:

• Place cultural rights at the centre of local policies, so that they are part 
of the design, implementa on and evalua on of policies, programs, 
services, etc.

• Take into account and recognize the poten al of culture in preven on 
and resolu on strategies for local conflicts resul ng from climate change.

• Ensure access to free and varied informa on, including through local 
and interna onal media.

• Commit to protect and promote freedom of ar s c expression, both 
locally and interna onally, for example by hos ng ar sts and cultural 
professionals who are threatened by climate change.

• Establish public forums on cultural policy (for example, local cultural 
councils), in which public, private and civil society en es par cipate 
together with ci zens, to debate local cultural policy, set its priori es and 
ensure compliance.

• Ensure that cultural ins tu ons that receive public support are 
transparent, accountable, and evaluate the public services they provide. 
Recognize the important role that civil society organiza ons and networks 
play as part of a plural governance of culture, and guarantee the 
existence of an environment that enables its development.

POLICY ALTERNATIVES

• Na onal associa ons of municipali es and individual ci es should ask 
their respec ve na onal governments to create a “cultural policy” 
chapter that includes a “cultural impact assessment” process in na onal 
programs with the aim of implemen ng the SDGs in general. and those of 
climate change in par cular.
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POLICY RECOMMENDATIONS

• Establish an interna onal cultural policy forum on the European Green 
Deal, in which public, private and civil society en es could par cipate 
together with ci zens, to discuss local cultural policy, set its priori es and 
ensure its compliance.

• Recognize the important role that cultural organiza ons and civil society 
networks play as part of the Agenda 2030.

• Create a chapter of "cultural policy for the European Green Deal and 
COVID-19" that includes a process of "evalua on of cultural impact" in 
na onal programs with the aim of implemen ng the SDGs. 

CONSULTED OR RECOMMENDED SOURCES
· h ps://ec.europa.eu/culture/sectors/cultural-and-crea ve-sectors 

· h ps://www.oecd.org/cfe/leed/culture-webinars.htm

· h ps://www.interregeurope.eu/policylearning/news/8381/the-europea
n-green-deal-and-covid-19-implica ons-for-research-and-innova on/

· h ps://www.un.org/sustainabledevelopment/
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